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'I'n’rroduc-ing our newest
content s’frdregy tailored to
elevate small businesses
across all your platforms! By
crafting engaging narratives
showcasing the unique stories

behind these businesses, we'll |

captivate audiences, foster

meaningful connections, and

build recurring revenue.
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We are Crcf’ring content for print and digital
special secfions using creative sforyfelling fo

capfivate audiences. By tailoring Con’ren’r;’rog 8 j,

align with the section's theme and audience
interests, we ensure maximum engagement
and value for readers and advertisers alike.
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Client blogs can be a step above ads
 because it connects with the audiences
_' by "p'roviding relevant information they
‘want to consume. Provide a path - for
your advertisers to inform, educate and
engage with your audiences.

Newsle’r’ré_r-con’ren’r benefits our
audiences and offers significant value to
our sponsors. By aligning your sponsors
brands with timeless and valuable
insights and trusted Co.n’ren’r, they will
foster deeper connections with our
eng\oged audience over fime.

3 Evergreen content offers advertisers
continuous exposure and relevance,
maximizing their ROI. By s’rro’regiccl_ly

: plocmg ads within lifestyle and
o evergreen con’ren’r advertisers
effectively showcase their offerlﬁgs,
aligning with our audience's interests to

drive brand loyalty and sales.




THE

Our.’r.urnke'y branded content lifestyle o
‘series ore' designed for publisher

partners and retailed to brand clients
- as exclusive sponsor opportunities. '

The weekly arficles fall info four -
- content categories within each series -
desighed fo m_‘ee+ "’r_he- needs of Baites
‘advertisers while also engaging:
audiences.



2024 SPONSORED CONTENT COLLECTIONS

Connecting brands with engaged audiences
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GO GREEN WOMEN'S WELLNESS CANNABIS WEEKLY TRAVEL TIME HOME SWEET HOME
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The Branded Content Project offers
comprehensive end-to-end campaign _
management solutions, streamlining the entire .
process from conceptualization fo execution.

.From craf’rihg tailored content strategies to

overseeing implementation and Gnalysis,;ou”r_ o
team ensures seamless coordinationand
optimal performanCe, providing clients with
support throughout their branded content

|ourney.
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How to make $200,000 with
Branded Content this year!

Need $200,000 in new revenue this yecr’7

We all do! In this workshop, you Wil getthe
" action plcn to help you build and grow new v
 revenue using branded ConTenT and

content marketing s’rro’regles
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